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INDUSTRIAL 
DISTRIBUTION SECTOR

TOP 40 INDUSTRIAL DISTRIBUTORS AND KEY TRENDS

Each year, Modern Distribution Management publishes the annual Market Leaders 
and Distribution Trends Report, a comprehensive report on key trends in wholesale 
distribution and lists of the top distribution companies in 15 sectors based on 
revenues. The report is compiled through dozens of interviews with distributors, 
manufacturers and industry experts and through research conducted by MDM.

The following information is drawn from the industrial sector report. Visit www. 
mdm.com/marketleaders for more information.

KEY TRENDS 

1. Distributors have stepped up their investments in technology. Initiatives 
around e-commerce, sales force mobility with tablets, data and analytics, warehouse 
management systems and more have become more of a focus for large and small 
distributors.  

2. Online-only competition seems to have heated up in the past year, with
concerns over Amazon’s place in the B-to-B market and the largest distributors’ 
growing investments in their e-commerce and mobile platforms. As a result, many 
distributors are taking the plunge and upgrading their websites to move toward a 
full e-business experience with suppliers and customers. Others, such as Production 
Tool Supply’s former president Mark Kahn, are embracing the online-only model for 
themselves.  

3. Challenges with vending profitability continue, after a burst of activity over the
past few years. Some industry-watchers say that distributors, including some of the 
largest, are pulling back from the aggressive sales approach they had been pursuing. 
But customers continue to ask for the services, and despite these challenges, 
vending and other inventory management services continue to be key growth drivers 
in the industrial distribution sector.  

TOP 40 INDUSTRIAL 
DISTRIBUTORS
(2013 revenues )

1. Wolseley Industrial Group:  $12.6 b

2. W.W. Grainger: $9.4 b

3. HD Supply: $8.5 b

4. MRC Global Corp.: $5.2 b

5. Airgas: $5.1 b

6. Motion Industries: $4.4 b

7. DistributionNOW: $4.3 b

8. The Fastenal Company: $3.3 b

9. MSC Industrial Supply: $2.5 b

10. Applied Industrial Technologies: $2.5 b

11. McMaster-Carr: N/A

12. Edgen Group:  N/A

13. WinWholesale: $2.2 billion

14. Sonepar Industrial: N/A

15. Interline Brands: $1.6 b

16. Wurth Group: $1.5 b

17. DXP Enterprises: $1.2 b

18. Kaman Industrial Technologies: $1.07 b

19. F.W. Webb: $850 m

20. ERIKS North America: $800 m

21. Bearing Distributors Inc.: $739 m

22. Industrial Distribution Group: $683 m

23. The United Distribution Group: $640 m

24. Turtle & Hughes:  N/A

25. SBP Holdings Inc.: $390 m

26. Wajax Industrial Components: $371 m

27. SunSource: N/A

28. BlackHawk Industrial: $350 m

29. DGI Supply: $308 m

30. AWC Inc.: $295 m

31. Gas And Supply Co.: N/A

32. RS Hughes Co.: $278 m

33. Lawson Products: $269.5 m

34. Hisco: $246 m

35. Hydradyne: N/A

36. FCX Performance: $215.7 m

37. Ryan Herco Flow Solutions: $210 m

38. Valin Corp.: $209 m

39. OTP Industrial Soltions: $201.5 m

40. Kimball Midwest: $190 m
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4. Distributors are taking a more cautious approach to expanding product lines.
In the years immediately following the recession, we saw an increasing number 
of distributors diversifying their product mixes as part of a strategy to insulate 
themselves against future downturns. Now, we’re seeing some distributors taking 
a harder look at the potential payback they may get from the investment. The 
challenges include profitability of new lines and the ability to dedicate resources to 
grow those product categories. 

5. The distribution mergers & acquisitions market is expected to be stronger in
the second half of 2014, with large and regional industrial distributors pursuing 
strategic acquisitions for product, service and geographic expansion. n

Many distributors are 
taking the plunge and 
upgrading their websites 
to move toward a full 
e-business experience 
with suppliers and 
customers.



MDM PREMIUM SUBSCRIBERS GET EXCLUSIVE ACCESS TO:

THE 2014 WHOLESALE DISTRIBUTION TRENDS REPORT

ARTICLES INCLUDED IN THE 2014 REPORT: 

• Leaving Economic Uncertainty Behind

• Need for Access ‘Whenever, Wherever, However’ Drives Mobile Adoption

• Avoiding Information Overload Essential with Analytics

• Better Inventory Management Through Data, Collaboration

• Connecting the Dots Online and Offline

• Making the Case for Millennials in Distribution

• Distributors Seek More Complete Strategy for Vending

• Training, Technology Take Front Seat in Employee Retention Strategies

• A More Practical Approach to Product Expansion

• M&A Activity Expected to Pick Up

• And more.

MDM Premium subscriptions also include 24-hour, unlimited 
access to all the content on mdm.com and a new issue with 
objective and comprehensive content twice a month.

MDM Premium subscribers receive the following benefits:

• Original, in-depth, research-based content on trends & best practices in
independent distribution channels.

• Surveys & reports to help you measure your market share, benchmark
sales and create forecasts & business plans.

• Timely analysis of competitor market moves, including acquisitions,
earnings & marketing strategies.

Learn more about MDM Premium: 
www.mdm.com/subscribe

“Trends and writing 
always on the mark. 
It’s concise, well-
written and keeps 
me a step ahead.”

—JULIA KLEIN, CEO, 
C.H. BRIGGS CO.
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